the creative floor

HEALTHCARE AWARDS

MASTERCLASS TERMS AND CONDITIONS
1. PAYMENT INSTRUCTIONS

All masterclasses must be paid in full before access. Payment can be made by Visa, MasterCard or American
Express credit cards. Please note there is a credit card processing fee added at checkout of 4.0% of the total
order. Once payment has been made, a receipt for the total will automatically be sent to the email contact
noted at checkout.

Bank Transfer/Wire Transfer payment is also available as an option. To arrange details please email
awards@thecreativefloor.com

2. ON PURCHASE

Each purchase grants access to only one individual with their own link and personal password. Sharing of
access, or downloading is strictly prohibited. If our platform highlights different IP addresses accessing the
seminar the masterclass maybe paused or permanently cancelled at anytime with no refund. For multi-
person access or having Steve Hudson deliver the seminar virtualy or in-person please email:
awards@thecreativefloor.com

3. COPYRIGHT AND INTELLECTUAL PROPERTY

All materials created for the seminar ‘The Common Sense Guide To Advertising’, including but not limited

to presentations, handouts, videos, and written content (the “Materials”), remain the intellectual property of
Steve Hudson from The Power of Advertising.

The Creative Floor Ltd. holds exclusive distribution for the seminar and will not be held liable for any claims,
damages, or losses arising from the content or delivery of the masterclass. Steve Hudson from The Power
of Advertising assumes all responsibility for the accuracy and reliability of the content delivered during the
seminar.

4. REFUND POLICY

All purchases are non refundable.

S. MODIFICATION OF TERMS

The Creative Floor Ltd. and Steve Hudson from The Power of Advertising reserve the right to modify these
terms and conditions at any time without prior notice.



